Today's Job Seeker Report

A survey of job seeker behaviors and motivations

201 EDITION (U.S.)

www.simplyhired.com




Today's Job Seeker Report

CONTENTS

EXECUTIVE SUMMARY

PART 1: The Job Search Process

Actively Seeking Work Online

Social Networking and Referrals

Highly Tailored Applications

Prepared for Interviews

PART 2: Job Seeker Requirements

Passion for Work

Workplace Preferences

Working Close to Home

T T BT TP

T © T T

0 N & U1 b

.10
.1
.12

simplq\

Going Green

New Graduates

Veterans

Working Parents
Workers Over 55

PART 3: Changes in the Job Market p
Seeking Seasonal Work P:
p.
Transferring Skills to New Careers p:
PART 4: Job Seeker Groups P:
p.
p.
p.
p
p

ABOUT

.13

14
15
16

17
18
19
20

. 21

.22

Today's Job Seeker Report | 2011 Edition (U.S.)

Table of Contents | 2



simplq\

Today's Job Seeker Report

A survey of job seeker behaviors and motivations

EXECUTIVE SUMMARY

The national unemployment rate dropped just 1% in the past year, but the profile of
the 13 million Americans seeking work has changed significantly. The values of and
methods used by today's job seekers have shifted in response to the job market'’s
slow recovery. Leveraging the wide variety of on- and offline resources available to
them, today's job seekers remain active and persistent in their search for jobs that

meet their most important needs.

PERSISTENTLY PASSIONATE

Financial security and healthcare benefits are top of mind for job seekers. And
while many are willing to compromise for jobs that provide financial stability,
equally as many are devoted to finding positions that offer personal fulfillment as
well. According to polls conducted from 2010 to 2011, most people would rather
have a lower-paying job they love than a higher-paying job they didn't like. Job
seekers want to find meaningful work, persistently looking for and applying to

openings every week even while already employed.

INCREASINGLY SOCIAL ONLINE

The Internet is both the most popular and most preferred way for people to find a
job. More than ever before, 90% of job seekers are looking online, with the majority
preferring to find jobs on either job boards or company career sites. Job seekers also
recognize that networking is still the most effective way to get a job, and more are

including online networks—especially LinkedIn—as part of their strategy.

ATTRACTING TODAY'S JOB SEEKER

Today's job seekers are looking everywhere to find jobs that will help them support
their families and imbue their lives with meaning. In order to best reach these job
seekers, employers should tap into the wide range of job sources available, especially
online job sites and social networks. By emphasizing both work benefits and the
opportunity for personal growth and fulfillment, employers should be able to entice

the most qualified candidates.
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SOCIAL NETWORKING AND REFERRALS

Networking and maintaining relationships with previous coworkers continue to be But there's a disparity between how people are getting hired and how people look
great ways to get hired: over half of job seekers have been hired through a friend's for jobs. Forty-six percent of job seekers say they don't use social networks in their
referral at some point in their career. Moreover, nearly a third of job seekers found search, but of those that do, LinkedIn is the most popular. Over half of job seekers
their last job through networking—by far the most effective of all job sources. believe it to be the most effective social network for job search.
THE MOST EFFECTIVE SOCIAL NETWORK FOR YOUR JOB SEARCH IS... WHAT'S THE MOST IMPORTANT TACTIC TO IMPROVE YOUR ONLINE
PERSONAL BRAND?

Become an expert 20%
Linkedin 54% in something °
Actively network through

) : 24%
social media |

Facebook 22%

Have a website 16%

Join conversations

Twitter about your industry

Be present on social
networking sites
MySpace 1%

Write a blog

Other 21% Register your name as
a domain name

BOC B B
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PREPARED FOR INTERVIEWS

Once they land the interview, today's job seeker will ensure they're prepared
enough to really “wow" the employer and prove they're the best candidate for the

job. Since 65% of job seekers are most worried about answering questions well in

Q HOW MUCH TIME DO YOU SPEND PREPARING FOR AN INTERVIEW?

Less than 1 hour

At least 1 hour 24%
At least 2 hours 22%
3 or more hours 26%

| don't prepare 14%

interviews, more than half of job seekers prepare a list of questions to ask in advance.
After the interview is over, to add the finishing touch, 59% of job seekers send a thank

you note to their interviewers within the first two days after their interview.

Q WHAT WORRIES YOU THE MOST ABOUT INTERVIEWS?

Answering questions well 65%

Being nervous l 14%
They won't like me l M%
Arriving on time / getting lost 6%

What to wear

Today's Job Seeker Report | 2011 Edition (U.S.)
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PASSION FOR WORK

Today's top talent is looking for work they both enjoy and feel passionate about. success as doing what they love, voted more important than advancing talents and
Thirty-six percent of job seekers voted “the work itself” as the main factor influencing  abilities (36%) or making a certain salary (22%). Forty-three percent declared “doing
their love of their job, followed by great coworkers (26%) and good pay (23%). something meaningful” their biggest work motivation, compared to just 18% citing their

4 def v ab " " heck . e dof paycheck as the main incentive. Along those same lines, a whopping 82% of people said
And it" init t t justt —63% i
ndit's definitely about more than Just the paychec o OT people define career they'd rather find a lower-paying job they love than a well-paying job they didn't like.

Q WOULD YOU RATHER... Q HOW DO YOU DEFINE CAREER SUCCESS?

Doing what | love

Find a job that Advancing my talents
paysdwell ::It:t you and abilities
on't like

Making a certain salary

Overcoming challenges

Find a job
you love with
lower pay

Being in charge

Attaining a certain title

Attaining a certain network
size/quality

Today's Job Seeker Report | 2011 Edition (U.S.) Part 2: Job Seeker Requirements | 10
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over 80% are unwilling to work more than one hour away from home. But given the respondents explicitly said they would relocate for a job, while the majority would

unemployment situation, still other job seekers are willing to relocate or commute consider it depending on the job offer (38%) or job location (21%)

on the location

Part 2: Job Seeker Requirements | 12
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SEEKING SEASONAL WORK

Job seekers continue to view seasonal jobs as a good way to re-enter the workforce.  their families (37%), gain work experience (17%) or to earn income while between jobs

Over 90% of job seekers looked for a summer job this year, either full-time (55%) (17%). Holiday seasonal jobs later in the year are also popular with job seekers, with

or part-time (36%). Many of those who sought a summer position did so to support 26% preferring customer service jobs, followed by retail (23%) and tourism work (23%).

Q WHY ARE YOU LOOKING FOR A SUMMER JOB? Q WHAT KIND OF SEASONAL JOB WOULD YOU BE MOST INTERESTED IN?
Help support my family 37% Customer Service 26%

Gain work experience 17% Hotel / Resort Work 23%

Income while between jobs 17% Retail 23%

Pay for school 15% Restaurant

Extra spending money 14% Shipping

Today's Job Seeker Report | 2011 Edition (U.S.) Part 3: Changes in the Job Market | 14
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TRANSFERRING SKILLS TO NEW CAREERS
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NEW GRADUATES

New graduates are facing a tough market—only 18% of recent graduates actually born after 1981) grew up in an online world and are known for their strong technologi-
have a job lined up at graduation. But this is an energetic, tech-savvy group of candi- cal skills (50%) and experience using social media (42%). The main thing new grads
dates that come at an affordable price for employers. Millennials (defined as those look for in a first job is simply the opportunity to learn and develop their career (38%).
Q DID YOU HAVE A JOB LINED UP WHEN YOU GRADUATED? Q WHAT'S MOST IMPORTANT IN YOUR FIRST JOB?

Opportunities to learn &
develop career

38%
NO, still looking N O, it took a while

50% = 19%

Work/life balance

26%

Finding a great mentor

Testing possible career

YeS, | was all set N O, found one soon after paths

18% 13%

Growing your
professional network

Today's Job Seeker Report | 2011 Edition (U.S.) Part 4: Job Seeker Groups | 18



VETERANS

More than half of job seekers believe that veterans do not receive enough aid to
transition back into the workforce after serving active duty. However, veterans
offer a number of benefits to employers that hire them, including their discipline
(43%) and leadership skills (23%).

Q IF YOU ARE A VETERAN, WHAT KIND OF EMPLOYER DO YOU PREFER?

Federal Government 34%
32%

Private Employer

Local or State Government

Self-employed 14%

Other 3%

SimplyHired.com offers an improved and more effective job search experience for
veterans through our veteran-friendly companies search. We help veterans gain access

to jobs at companies committed to hiring veterans so they can find employment faster.

- Gautam Godhwani, co-founder and CEO, Simply Hired

Q WHAT IS THE BIGGEST BENEFIT TO HIRING A VETERAN?

Discipline 43%
Leadership 23%

Adaptability

Occupational skills

Problem solving 7%

Security clearances 7%

Today's Job Seeker Report | 2011 Edition (U.S.)
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WORKING PARENTS

(37%). By far, the family benefit most desired by working

is their biggest concern

ught on the need for both
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parents is a flexible work schedule (60%), where their working hours co

accommodate their parenting responsibilities.

income. According to Simply Hired polls, however,

either

%) or part-time (34%). For those working parents, work-life balance

ot issues

if money and childcare were n

Ily prefer to work, even
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Q WHICH FAMILY BENEFIT IS MOST IMPORTANT?

IF MONEY AND CHILD CARE WERE NOT ISSUES, WHICH WOULD
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WORKERS OVER 55

The current recession has delayed retirement for 58% of workers and half of job
seekers plan to work reduced hours even while in retirement. Workers over the
age of 55 feel that online job search favors younger workers, although their experi-

ence (47%) and work ethic (33%) should give them an advantage.

HAS THE RECESSION AFFECTED YOUR RETIREMENT PLANS?

Yes, delayed my retirement 58%
Yes, forced me to retire early

Somewhat, had to re-evaluate 21%

Not at all

WHEN DO YOU PLAN TO RETIRE?

Before 55 9%
56-60
61-65 22%
66-70 27%

After 70 - 31%

simplq\

Currently, the earliest age someone can retire in the U.S. with full social security
benefits is 66. But many people plan to work well beyond that age. Our surveys show

that close to a third of job seekers plan to retire after the age of 70, if at all.

- Gautam Godhwani, co-founder and CEO, Simply Hired

WHAT IS THE BIGGEST ADVANTAGE OF OLDER WORKERS?

Experience 47%
Work ethic 33%

Maturity

Fewer family constraints

Confidence 3%

Large professional network 2%

Today's Job Seeker Report | 2011 Edition (U.S.)
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ABOUT THESE POLLS

Simply Hired, Inc. conducted over 100 user polls on its SimplyHired.com property
from October 2010 through November 2011. Each poll received at least 500 votes
and 1.5 million impressions on average. Not all poll results included in this report are

displayed visually.

USING THIS DATA

Simply Hired, Inc. grants permission to freely copy, publish and repurpose the data
included in this report for media, education, research and the promotion of this work,
provided that no changes or alterations are made to excerpts. Full attribution of
authorship must be made to “SimplyHired.com” and include a link to our homepage,
http://www.simplyhired.com. Any images directly from this report must be shown

with the following copyright notice below the graphic: “© 2011 Simply Hired, Inc.”

ABOUT SIMPLY HIRED

With over eight million job listings, Simply Hired (www.simplyhired.com) is the
world's largest job search engine—25 times the size of the biggest job board.
Servicing 17 million monthly users across 24 countries, the company powers

jobs on over 25,000 network partner sites, including LinkedIn, CNNMoney, The
Washington Post and Bloomberg Businessweek. Reaching passive as well as active
candidates, the Simply Hired network delivers millions of targeted job applicants
and boasts one of the lowest cost-per-hire rates in the industry. The company is

based in Sunnyvale, California and is funded by Foundation Capital and IDG Ventures.

PRESS CONTACT

Allison VanNest - Schwartz MSL | +1415.512.0770 | simplyhired@schwartzmsl.com
Simply Hired | 370 San Aleso Avenue, Suite 200 | Sunnyvale, California 94085

Stay Connected: @ www.simplyhired.com m bit.ly/sh-linkedin n facebook.com/simplyhired U twitter.com/simplyhired m youtube.com/simplyhired
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